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With the rapid development of our economy, the demand for dairy product
quantity and quality is increasing, but at the same time, the safety issues of product
quality in the dairy industry frequently hit the newspapers, "melamine milk powder
incident" "aflatoxin poisoning cases" "leather yogurt incident" and so on, a serious
danger to public health abound. Dairy quality issues are not only related to consumer
safety, but also closely related to the survival and development of the industry, what
behind the product quality problem is the weak sense of corporate social responsibility,
and embodied that dairy companies do not actively fulfill their social responsibilities.
Faced with this reality, the academia have researched from different perspective and
explored actively solutions to explain the problem. This study also expanded in this
context, it not only has a certain contribution to the research in the field of corporate
social responsibility on theoretical level, but also has important guiding significance
to promote corporate social responsibility, while improving the status of dairy
corporate social responsibility and ensuring food quality and safety.
After reviewing the existing literature, basing on a new research perspective, this
paper attempts to integrate Game Theory with Corporate Social Responsibility and
Stakeholder Theory, building single game models and infinitely repeated game
models, analyzing the important factors of corporate social responsibility from the
different equilibrium in short-term and long-term, then making use of the status of
corporate social responsibility in dairy industry and two typical cases to verify the
rationality of the model. Finally, according to conclusions of mathematical model
analysis and case studies, this paper raise some practical suggestions and summarize
the text of conclusions with the direction of future research prospects.
On the basis of a combination of theoretical and empirical research, this paper
concludes that: (1)Consumer participation and local government regulation have an
important role in corporate social responsibility, and to promote corporate social














government and society; (2)The companies should change their responsibility
consciousness, while completing the internal management mechanism on social
responsibility; (3)The government should improve control and guidance measures,
while breaking the distribution pattern of local interests, and ensuring to implement
the responsibility system; (4)The society should promote responsible consumption,
while regulating the behavior of supervision by public opinion.
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